
Consumer Decision Making

Identifying psychological influences
on consumer behavior



Motivation



By studying motivation, marketers can analyze the 
major forces influencing consumers to buy or not 
buy products. 

When you buy a product, you usually do so to fulfill 
some kind of need. These needs become motives
when aroused sufficiently.

Motivation

Why are people driven by particular needs at particular times? 

One popular theory is Maslow’s hierarchy of needs which arranges needs in 
ascending order of importance: physiological, safety, social, esteem, and self-
actualization. 

As a person fulfills one need, a higher level need becomes more important.



Maslow´s Hierarchy of needs - Excercise

As future marketers we are not only interested in studying motivation but also in 
being skilled to identify the motives that arouses consumers to purchase a brand
depending on the step of the pyramid they are.

To develop these skills, we have chosen some random print ads. The task is to 
identify  two things: what stage of the pyramid is the ad appealing to and what 
motive should move the consumer to go and make the purchase of the product.

Here is a quick reminder of the pyramid stages and motives (needs):

1. Biological and Physiological needs - air, food, drink, shelter, warmth, sex, sleep.
2. Safety needs - protection from elements, security, order, law, stability, freedom from fear.
3. Love and belongingness needs - friendship, intimacy, affection and love, - from work group, 
family, friends, romantic relationships.
4. Esteem needs - achievement, mastery, independence, status, dominance, prestige, self-
respect, respect from others.
5. Self-Actualization needs - realizing personal potential, self-fulfillment, seeking personal 
growth and peak experiences.



Here we go !
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How many correct answers did you
have?


